1 REVISOR 1520.1700

1520.1700 ADVERTISING.

Any advertisement of eggs for a price must plainly and conspicuously indicate the
grade and size. Grade and size designations may not be abbreviated.

All reference to grades of eggs in advertising or in any other manner, either for
procurement or sale of eggs, must conform to the grade and size terminology for purchase
and consumer grades set in parts 1520.1100 to 1520.1400.
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