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Sec. 2.

HOUSE OF REPRESENTATIVES
NINETY-SECOND SESSION H. F. NO. 832

Authored by Kotyza-Witthuhn and Frazier

The bill was read for the first time and referred to the Committee on State Government Finance and Elections
Adoption of Report: Re-referred to the Committee on Commerce Finance and Policy

Adoption of Report: Placed on the General Register as Amended

Read for the Second Time

Referred to the Chief Clerk for Comparison with S. F. No. 151

Postponed Indefinitely

A bill for an act

relating to state government; State Lottery; making name of a lottery prize winner
private; amending Minnesota Statutes 2020, sections 349A.01, by adding a
subdivision; 349A.08, subdivision 9.

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MINNESOTA:

Section 1. Minnesota Statutes 2020, section 349A.01, is amended by adding a subdivision

to read:

Subd. 14. Second chance drawing. "Second chance drawing" means a drawing in which

an eligible nonwinning lottery ticket is submitted to the lottery for entry into a drawing for

a chance to win a prize.

Sec. 2. Minnesota Statutes 2020, section 349A.08, subdivision 9, is amended to read:

Subd. 9. Privacy. (a) The name, phone number, and street address of a winner of a

lottery prize, and the phone number and street address of a winner of a second chance

drawing prize that does not include a cash payment, is private data on individuals under

chapter 13 except that the winner's name may be made public if the winner provides written

consent after the director has informed the winner of the director's intended use of the name.

(b) Data on an individual, including name, physical and electronic address, and telephone
number, that are given to the lottery for direct marketing purposes are private data on
individuals as defined in section 13.02. For purposes of this subdivision, "direct marketing"

means marketing conducted by the lottery directly with the consumer.
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