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CHAPTER 263—H. F. No. 460.

" An act to omend Sections 2 and 3 of Chapter' 85, Laws
of 1921 velating to a workmen’s compensation board.

Be it enacted by the Legislature of the State of Minnesota:

Section 1. Compensation insurance board created.—-That
Section 2, Chapter 85, Laws of 1921 be and the same is hereby
amended to read as follows: \

“Sec. 2. There is hereby continued a board to be known as thé
“compensation insurance board.” Said board shall consist of the
commissioner of insurance, one member of the industrial commis-
sion to be chosen by that commission, and the aciuary of the State
Insurance Department. 'The member of the industrial commission
shall serve at the pleasure of that commission.”

Sec. 2. Salaries expenses.—That Section 8 of Chapter 85,
Laws of 1921, be and the same is hereby amended so as to read
as follows:

- “Section 3. The members of the board shall servé withotu
compensation other than that received in their regular positions,
except that they shall be paid from the state treasury their ex-
penses actually and necessarily incurred in performing 'their
duties under this act. A majority of said board shall constitute
a quorum for the transaction of business and the performance of
the duties of the board. The said board shall maintain an of-
fice in the department of insurance at the state capitol, but it
may hold sessions or conduct investigations at any place in the
state other than the capitol when deemed necessary to facilitate
the discharge of its duties.” .

Section 3. This act shall take effect and be in force from
and after its passage. :

* Approved April 16, 1923,

CHAPTER 264—H. F. No. 811.

An act relating to co-operative marketing associations, the for-
mation thereof, their powers and duties, and providing remedies and
penalties in regard thereto,

Be it enacted by the Legislature of the State of Minnesota:
Section 1. Declaration of policy.—In order to promote, fos-
* ter and encourage the intelligent and orderly marketing of agri-
cultural products through cooperation and to eliminate specula-
tion and waste; and to make the distribution of agricultural
products as direct as can be efficiently done between produce:
and consumer; and to stabilize the marketing problems of agri-
cultural products this Act is passed. It is here recognized that
agriculture is characterized by individual production in con-



